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IIS-CBCS(M. Com) —
DDCE (P-V)

2015

Time : As in Programme
Full Marks : 70
The figures in the right-hand margin indicate marks.

Answer from all the Sections as directed.

Section-A

Answer any three questions of the following :
(Word Limits : 700-1000) 12x3 = 36

1.  Whatare the purposes of accounting information ?
Name the different parties interested in
accounting information and state why they want
it.

2. Discuss the contents of an annual report of a
company and explain the significance of such

report from economic decision perspective.
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liS-CBCS(M. Com.) —
DDCE (P-VI)

2015

Time : As in Programme
Full Marks : 70

The figures in the right-hand margin indicate marks.
Answer from all the Sections as directed.
Section-A

Answer any three questions of the following :
12x3 =36

1. Briefly discuss the development of OB from the
industrialization point of view.

2. Define Motivation. Discuss the importance and
the motivation cycle in the organization.

3. Define Leadership. What is managerial grid in
leadership ?

4. How the different psycholegical factors affect the
individuals behaviour in an organization ?

OV -25/1 { Turn over )
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IIS-CBCS(M. Com.) —
DDCE (P-Vil)

2015

~ Time : As in Programme

Full Marks : 70

The figures in the right-hand margin indicate marks.

Answer from all the Sections as directed.

Section-A

Answer any three questions of the following
(word limit 700-1,000) : - 12%x3=36

1. What do you mean by “Core Concepts of
Marketing” and how are such concepts
associated with understanding the meaning,
importance, functions, scope and limitations of
marketing ?

2. How are Markets identified and what is the need
of Market Segmentation in identifying and
catering the needs of a market ?

3. What are the different pricing objectives and
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IIS-CBCS(M. Com.) —
DDCE (P-Vill)

2015
Time : As in ngmmme
' Full Marks : 70

The figures in the right-hand margin indicate marks.

Answerfrom all the Sections as directed.

Section-A

Answer any three questions of the following :
12%x3 =36
1. Managerial economics is economics applied to

decision making, discuss.

2. What is the purpose of demand forecasting ?
Describe the different methods of forecasting
demand.

- 3. The law of diminishing returns is due to
disproportionate combination of factors. Explain.

oV -271 | ( Tum over )
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IS-CBCS(M. Com.) —
DDCE (P-IX)

2015

Time : As in Programme

Full Marks : 70

The figures in the right-hand margin indicate marks.

Answer from all the Sections as directed.

Section—-A

Answer any three questions of the following :
12x3 = 36
1. Describe the economic and the psychological
theories of entrepreneurship.

2. How economic environment affects
entrepreneurship ?

3. Project management helps to coordinate the
members and the resources available for a
project for achieving organizational objectives.
Discuss.
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